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BRIEF COURSE DESCRIPTION
This subject introduces the study of the spatial dimension of tourism. Such dimension
becomes the starting point to understand the connections and complexity that take place
within the economic, social and environmental frameworks.
In this subject, students will study tourism considering offer and demand and from that
perspective, they will be able to understand the concept of spatial tourism and its different
components. We will also learn about what characterizes the implementation of tourism in
a given destination as well as its environmental, social and economic impacts.
This subject will provide students with a critical and analytical spirit to understand the
impacts of tourism in spaces of various scales; it also sets the basis to acquire theoretical
knowledge to be able to identify the most adequate methods and tools in spatial planning.
Keywords: Tourism space, tourist flows, tourism resources, impact, sustainability, spatial
planning.

BASIC SKILLS
BS01 Students must demonstrate knowledge and understanding in a study field based on
secondary school and that relies on advanced textbooks and includes some aspects that
imply knowledge about the vanguard of it.

GENERAL SKILLS
GS01- Evaluate the social and environmental impact of actions in his or her field,
sustainability.

SPECIFIC SKILLS
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SS01- Understand the principles of tourism and the importance of its socio-cultural and
environmental impact.
SS12- Identify, increase the value of, and manage cultural and natural heritage for tourism
use.
SS13- Manage tourism spaces and destinations.

ACADEMIC CONTENTS
Part 1
Introduction to the geography of tourism. Conceptual aspects
The tourism space
Part 2
Introduction: Basic concepts of tourist destinations in the world
Spain as a tourist destination
Catalonia, as a tourist destination
Europe: tourism outbound and inbound areas worldwide
Asia and Pacific
Africa
America
Polar zones

LEARNING METHODOLOGY
The learning methodologies planned for this subject contemplate different activities that
contribute to develop the skills related to this course. Some of the learning activities that will
be developed are the following:




Lectures
Case studies
Discussions



Practical exercises



Problem-based learning

ASSESSMENT SYSTEM
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Students may choose continuous assessment or single assessment:
Continuous Assessment: the teaching-learning process is assessed by a continuous
monitoring of the work done by the students throughout the course and a final individual
examination. Students must attend classes in order to be assessed by continuous
assessment.
Single Assessment: for those students who cannot come to class regularly, they can choose
to be assessed by single assessment. The teaching-learning process is assessed by means
of the assessment of all activities and in-person individual examination at the end of the
course.

REFERENCES
Apostolopoulos, Y., Leontidou, L., Loukissas, P., (2014). Mediterranean Tourism: Facets of
Socioeconomic Development and Cultural Change. Routledge Advances in Tourism. 1st
Edition. 340 pp.
Callizo Soneiro, Javier (1991). Aproximación a la Geografía del Turismo. Síntesis: Madrid.
Cazelais, Normand et al. (1999).
(Canadà)

.

- Foy

Dredge, D. (1999). Destination Place Planning and Design. Annals of Tourism Research. 26(4), 772-791.
Hall, C.M. & Page, S.J. (1999). The Geography of Tourism and Recreation. Enrivonment, place and space.
Routledge:London.
Nelson, V. (2013). An Introduction to the Geography of Tourism. Rowman & Littlefield: London.
Pearce, D.G. (1995). Tourism Today, a Geographical Analysis. Longman, Harlow and Wiley: New York.
Smith, S., L., J., (1995). Tourism analysis: A handbook. Longman: Harlow, Essex.
Vera, J.F. (Coord.); López Palomeque, F.; Marchena, M. & Anton, S. (2011). Análisis territorial del turismo
y planificación de destinos turísticos. Editorial Tirant Lo Blanch: València.
Williams Stephen (1998). Tourism Geography. Routledge: London.

3

