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Code-Course 064606 - Digital Platform Optimization in Touristic Environments 

Year  4th Credits 4,5 

Thematic Area  Digital Business Course Type OMD 

In-class hours 36 hours 
Teacher-led 
learning hours 

36 hours 
Individual 
work hours 

40,5 hours 

BRIEF COURSE DESCRIPTION 

This course allows students to deeply understand online marketing’s fundamentals using 
Inbound marketing strategy and methodology, data analysis and digital platforms’ 
optimization in the touristic environment. 

This course is made to empower the student’s knowledge with a progressive way of learning 
to understand, create and implement a good online strategy, starting from User Persona 
investigation and creation and the meaning of “Funnel” in the online strategy. 

During the course the student will learn about SEO, SEM, marketing automation and also 
techniques more oriented to improving conversion rate such as Landing page’s 
optimizations and Call to actions.  

The student will learn about CRO and will gain confidence on the different techniques and 
platforms used to improve UX (user experience) in the touristic digital environment. 

The final goal is for the student to understand how to integrate all the actions in a marketing 
strategy and how to optimize each action to reach business’s needs. 

The theory and methodology laid out in the course will then be applied to ongoing projects 
with a data driven approach using Google Analytics and other different platforms to study, 
analyze and optimize data in each specific moment of the customer journey.  

One of the milestones of this course is to show real world case studies and/or examples from 
the actual market, for the students to develop a global vision of strategy while getting to 
know the tools to optimize it. 

BASIC SKILLS 

BS04- Students will be able to understand and explain ideas, problems and solutions to 

audiences with different degrees of specialization. 
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GENERAL SKILLS 

GS02- Business oriented vision. 

GS03- Entrepreneurship attitude and proactivity. 

SPECIFIC SKILLS 

SS06- Analyze and evaluate the touristic potential of product design, services and projects. 

SS09- Know and manage information’s technology and information management’s systems 
in the specific touristic market. 

LEARNING OBJECTIVES 

1. Know the bases of the creation and management of digital platforms in the tourism 
sector. 

2. Understand the operation of the basic structures for the development of digital 
platforms. 

3. Know the different tools associated with digital marketing and how to apply them to the 
tourism sector. 

4. Know the new tendencies of application of the artificial intelligence in tourism. 

ACADEMIC CONTENTS 

1. Inbound Marketing – Berta  

1.1. Buying Cycle 

1.2. Sales process 

1.3. Inbound vs Outbound 

1.4. The pillars of the inbound methodology 

1.5. Buyer Persona (+ Workshop) 

2. Attract – Berta 

2.1. Content strategy formats 

2.2. Keyword Research 

2.3. Other ways of promoting content: Social, PPC, Email, PR 

2.4. Specific comparators and search engines (Tripadvisor, El Tenedor, Booking…) 

3. Convert & Close – Berta  

3.1. Landing Pages 
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3.2. Call-to-Actions 

3.3. Marketing automation 

4. Delight – Berta  

4.1. Customer loyalty 

4.2. Reviews and reputation crisis 

4.3. Inbound tools 

4.4. Workshop: Define the Inbound Strategy of your Business 

5. Web traffic and hypotheses – Simona 

5.1. Analyze and qualify traffic in different business models 

5.2. Hypothesis of traffic’s inefficiency 

5.3. Analytic Implementation 

6. Technology and Digital Data Analytics – Simona 

6.1. Technological Ecosystem in the touristic sector 

6.2. Qualitative and quantitative data analysis 

6.3. Analysis and reporting 

6.4. Optimization plan with A/B testing 

6.5. Strategy and creation of A/B test 

7. CRO: CRO – Simona 

7.1. What does CRO stand for? 

7.2. How to improve conversion rate depending on the different digital business models 

7.3. CRO projects, strategies, tools and planification 

7.4. Speech 

8. UX Research – Simona 

8.1. UX’s techniques 

8.2. Tools 

8.3. Methodology 

8.4. Workshop 

9. Audit – Simona 

9.1. UX audit 

9.2. Tools 

9.3. Methodology 

10. Big Data y CRO – Simona 

10.1. CRO’s work planning 

10.2. Metrics 

10.3. Reporting 

10.4. CRO strategic mindset and approach 

10.5. Interview 
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11. Exercise test A/B – Simona 

11.1. Planning 

11.2. Implementation 

11.3. Data Analysis and ongoing 

11.4. Conclusions and Reporting 

LEARNING METHODOLOGY 

The learning methodologies planned for the subject combine a number of processes being 
the most remarkable the cognitive methods related to the comprehension of the principles 
of tourism and the global tourism system as well as the inclusion of a set of skills, mainly 
technical. 

The activities and methodologies -both group and individual- designed for this subject are 
the following: 

• Lectures 
• Case studies 
• Guided discussions 
• Practical exercises 
• Problem-based learning 

ASSESSMENT SYSTEM 

The assessment system measures the student’s achievement of learning outcomes 
regarding the subject’s competences and contents. 

Students may choose continuous assessment or single assessment: 

Continuous Assessment: the teaching-learning process is assessed by a continuous 
monitoring of the work done by the students throughout the course and a final individual 
examination. Students must attend classes in order to be assessed by continuous 
assessment. 
 
Single Assessment: for those students who cannot come to class regularly, they can choose 
to be assessed by single assessment. The teaching-learning process is assessed by means 
of the assessment of all activities and in-person individual examination at the end of the 
course.  

To qualify for this form of assessment, students must apply within the first 15 days of the start 
of the course through the assessment section of Virtual Campus.  
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The assessment activities planning will be public for the students from the start. 

Activities Type Continuous Single  Week deadline 

Activity: Buyer Persona Individual 20% 20%  Week 1 

Activity: Inbound 
marketing Plan 

Group 20% 20% 
 

Week 3 

Activity: A/B Test Group 20% 20%  Week 6 

Individual Final Exam Individual 40% 40%   

 TOTAL 100% 100%   

To pass the course, it is mandatory to have obtained a minimum final grade of "5", as long as 
the student has completed the individual exam/s or work/s established in the course. This 
exam/s or final work/s must be graded with a minimum of "4" in order to be able to calculate 
the average of all the assessment activities carried out during the course. 

Revision and Reassessment of the Course 

The student has the right to revise all the evidences that have been designed for the 
assessment of learning.  

If a student fails to achieve the learning objectives of the course, in order to opt for the 
subject reassessment, it will be necessary to have obtained a final grade of the subject 
between "4-4.9", and to have attended the individual final exam/s or final work/s of the 
course.  

The reassessment process will only involve the modification of the final grade in the case 
that the new assessment activity is passed and, in any case, the maximum grade will be "5". 
This grade will be averaged with the other grades of the assessment activities carried out by 
the student during the corresponding academic period, considering the percentages 
established in each subject, setting the final grade for the course. 
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